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What is the problem
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Too many Products return = Environmental impact, Cost, unmet sale, client disappointment
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Digital Human interactions
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Blending issues, Lighting issues, Hardware limitations, Metaverse
not compatible
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SaaS Solution =
an interactive e- ff V’m
experience 1
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Team

Bruno Diusit Coralie Mesnard Gaél Seydoux Gaél Airieau
Interdigital, Scalian, Founder CEO & Founder Founder
Mikros SAP, Gemalto, Alcatel DNEG, Sony, Ubisoft, K130 Lawyer
3D Expert Product and Marketing Technicolor
Strategy Expert Business & Strategy

Technical Team: Fabien Danieau Architect (pHD — Computer Graphics), Louis Al Expert (pHD - Computer Vision), Bertrand 3D Expert (Engineer UNREAL/UNITY),
James Rose (Client user Experience)

Advisory Board: Frédéric Rose (Ex. CEO Technicolor), Sam Guilaumé (CEO Arybale, Movea), Alexandre Hartpence (Ubisoft, Microids)

Scientific Advisory Board: Jean Bolot (VP Research Orange),
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Product emova

Digital Human interactions

Our Digital REALISTIC Human becomes the vector of a new experience...

Scan himself/herself and
sees his/her head in 3D
on his/her
smartphone/Tablet/Laptop

The User can

Modify his/her Change Accessories
appearance (choice of (Wardrobe of Digital
Hair cut, Beards, Make up...) Products)

Share Result = his/her
appearance + Product =
new appearance

Try-on a Product in the
online Brand Shop
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La Concurrence

Le Marché de I’Essayage digital est composé principalement de startups et de Réseaux sociaux

ITTIVIGBO QZEEKlT .é
vvvvvvvvv

---------------------------------------------------------------------------------------------------------------------------

! '
----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
'
| 1
——————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————
'
______________________________________________________________________________________________________
------------------------------------------------------------------------------------------------------------------------------------------------------
1

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
. -
R i e BT RE TR T m e e e Rt

COMPATIBLE METAVERSE

L Y Oy b b 02 o O

Confidentiel



Business Model
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Client Satisfaction, Client Experience, Notoriety

Sellers

(market place,
e-commerce
sites)
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Brands

Cost Reduction
(Product Return)

Marketing
Innovation Partnership

Free
Avatar Creation +
Functionalities

emova

Digital interactions

Premium Model B2B2C
MRR Subscription & Trafic/Volume

Providers

(plateforms, e-
Commerce)
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I d Seed Round emova
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- 364 2912 5824 k€
-535 -1777 -943 795 k€

- 1 3 16

9 28 30 40

Seed Round: 1.5M€

Of which 85% used for Recherche & Developpement

Already secured:

- 100k€ secured (Business Angels)

- BPI + CIC + BPGO (French Banks) = 840k€ \
Seed Round Ask = 560k€

MVP in 12 months

1st client = g3 2023



Emova
Automatic Realistic
Avatar creation Saas
Model to Try-on
Products online

Seed Phase (2022 / 2023)
To demonstrate User Experience
and Minimum Viable Product
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Thank you...

Gaél Seydoux
+33 615 392321
gael.seydoux@emova.me
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