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The new hotel digital experience



Hotelverse gives travelers the 
opportunity to fly over the hotel, explore 

its facilities, hyper-personalize a 
specific room and book it.

This platform gives hotels a completely 
unique booking experience that result in 

permanent disintermediation.
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The problem.



The problem 

Price, price, price…

The hotel owns their product but does 
not have a differential value, other than 
price, that stops travelers from booking 
with an OTA.

Hotels are defenseless against the growing 
dominance of OTAs (Online Travel 
Agencies).

Capturing costs

The hotel cannot compete with OTAs and 
metasearch engines to capture guests at 
the beginning of their purchase journey, 
therefore losing relevance.

Decrease in profitability

A more mediated sales route increases 
the hotel’s distribution costs.

Linear supermarket effect

OTAs capture consumers in their sales 
environment, where the hotel loses 
differentiation.

Hotelverse.



Consumers have a disappointing purchase 
experience with very little information about 
the hotel they are going to stay at.

Hotelverse.

Retail, “going shopping”
Customers enjoy the experience and know exactly 
what they have purchased:

● Product personalization
● 360º visualization
● Pricing per item
● A simple process that revolves around 

experience

Hotels, “frustrating process”
The guest does not know what they have purchased 
until they arrive at the hotel.

● Generic room types
● Illustrative photos
● Endless lists, icons and complex pricing policies
● A complicated process that revolves around the 

transaction

The problem 

The hotel purchasing experience is 
very different from the purchase 
experience for other products.
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The solution.



Immerse yourself in 
our hotel room 

experience. 

SELECT YOUR ROOM

Hotelverse.

https://youtu.be/IcCopbjDpj0
https://youtu.be/IcCopbjDpj0
https://youtu.be/IcCopbjDpj0
https://youtu.be/IcCopbjDpj0


The solution Hotelverse has reinvented the experience. 
Developing an APIfied digital twin with a marketplace 
of solutions focused on disintermediation and the 
generation of extra revenue.

The hotel takes center stage again
● The hotel has new offerings on its brand.com that cannot be replicated by OTAs.

● The hotel displays its facilities and stands out with an immersive experience.

● El hotel ofrece todos sus servicios en un entorno digital pre estancia.

Guests can “go shopping”
● Guests enjoy the process because their vacation begins as they book.

● Guests can explore the hotel, fly over its facilities and hyper-personalize their 
purchase

○ Specific room number, type of bed, views, m², orientation with the sun

○ El cliente en la fase pre estancia puede planificar y reservar 

Hotelverse.
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https://youtu.be/1jwSuW0t1KM


Hotelverse.

https://youtu.be/kXd2lVhp43k


Hotelverse.

https://youtu.be/x1gRWlwwbqU


Benefits
for the hotel
 

The hotel controls distribution, increases 
profit and improves guest satisfaction.

The ultimate disintermediation solution

● Increase in conversion rates for traffic on brand.com.

● Room number on brand.com vs. room type on OTA.

● Pricing by room number and improved Average Daily Rate.

● Scarcity effect and exclusive product with immediate confirmation.

Boost ancillary revenue with new digital solutions
● The hotel displays its facilities and stands out with an immersive experience.

● Marketing becomes more efficient with new conversation points.

● “Amazonization” of rooms and increased profits from upselling.

● New line of income from mediated room selection.

● Reserva de salas y eventos, hamacas, teetimes, SPA, experiencias, etc…

Hotelverse.



Hotelverse.
Hotelverse. I Patent pending

Simple and smart 
technology.
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We create 3D digital twins of each hotel over which we 
develop products and services in any area of the hotel.

APIfied Digital Twin
We reimagin the Customer experience
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Explicación gemelo digital tecnología 1



Hotelverse.

We work with your current PMS & Booking engine 
suppliers so that you won’t need to change a thing.



Navigate through 
the map

Price of each room 
on the selected 
façade

1. Select the façade 2. Select a room

Room amenity 
filters

Hotelverse.
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180º views from the 
specific room

Room amenities

360º view of the 
specific room

Specific room 
number

Room price

Summary of Room 
selection

Hotelverse.

Complete booking

Hotelverse. I Patent pending
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The results.



Hotelverse.

+30%

Disintermediation

Metasearch engines convert 
more on brand.com due to a 

unique value proposition.

Security

Travelers know exactly what 
they are booking thanks to an 

environment that is 100% 
focused on user experience.

Scarcity

Users perceive real value while 
browsing and become more 
willing to pay for this value.

92% +30%
Improvement

Conversion rate
Prefer 

the map
Superior room

Hotel profits are increased thanks to the 
purchasing experience



Hotelverse.

Current clients

Advanced negotiations



Hotelverse.

https://docs.google.com/spreadsheets/d/1cAxXQo9O7I5CZ2Pr4DZSE60UTsF0DzZaNFdrn-l9O3Q/edit#gid=1821074550
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https://www.hosteltur.com/150903_hotelverse-aporta-el-elemento-diferencial-definitivo-al-canal-directo.html
https://www.expansion.com/expansion-empleo/emprendedores/2022/04/11/6250649ae5fdea9d708b4815.html
https://www.tourinews.es/resumen-de-prensa/notas-de-prensa-empresas-turismo/iberostar-startup-hotelverse-hoteleras-canarias-reserva-digital_4468411_102.html
https://www.smarttravel.news/hotelverse-la-startup-espanola-que-ha-recaudado-1me-para-cambiar-el-paradigma-de-la-reserva-de-habitaciones/


Our Team

We are successful team with 
extensive experience in the 
hospitality, travel, technology, 
and markets.

Hotelverse.

Advisory Board
Sabina Fluxá
CEO & Vice Chairman
Iberostar Hotel Group

Emilio Galán
CTO & Co-founder, Beonprice

Rubén Sánchez
CEO & Co-founder, Beonprice

Wenceslao Sevillano
CFO, Beonprice

Javier Bustillo
Partner Corporate M&A, Andersen

Toni Coll
CEO & Founder N9 Interactive

Fermín Carmona, CEO
Co-Founder
BIO
Iberostar SVP Global Sales Operations
Les Roches, IESE, Cornell
More than 15 years of experience in hospitality

Rafael Bover, COO
Co-Founder
BIO
Iberostar Head of Customer Experience and Product 
Development
Les Roches, IESE, IE
More than 15 years of experience in hospitality
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Braulio Arsuaga
CEO Grupo Presidente
President of the Mexican 
National Council

Toni Nadal
Ex-coach of tennis player Rafael 
Nadal

Current  investors
Iberostar Hotels & Resorts
Venture Building

Archipelago Next
Venture Building

Grupo Areyhold
Family Office

FDSA
Software Development

Francisco Costillo
CTO

María Bilbao
CMO

Alex Barros
CCO

Cristina Hernández
CCDO

Arturo Marqués
CXO
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